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summary

» Kids are not active enough:
= Correlations between activity levels and body image are very
strong (e.g. low activity level usually equates to poor body image).
= What's different? TV time is the same

= Lots of reasons why kids aren’t active enough
= In addition to spending much time doing sedentary activities...
= Moms (role model) are largely inactive, and there’s a strong
correlation between inactive moms & inactive kids.
= Parental concern around unsupervised outdoor play
= Costs & logistics of organized sport a barrier to entry for many
people

= Confusion around nutritional terms (kids)

= Confusion around what constitutes a “healthy” food (moms)
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Kids spend lots of time doing sedentary activities
— week day

Q. How much time in a regular weekday, do you spend...?
This is when you are not at school so think about how much time is left in your day.

21%

Playing Outside

watching TV [ 20%
S ey R
Toys
Doing School Work [ 12%
e 79% of free
_ time is spent
e omics N 2+ doing sedentary
Books/Mags/Comics . L.
activities; no
tayng vieo cae: -+ petwesn
aying Video Games ° between gender
or age

10%

On the Internet

Base: Tweens 7-12
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Kids spend lots of time doing sedentary activities
— weekend

Q. How much time in a regular weekend day, like Saturday or Sunday do you spend...?

Playing Outside 24%

Watching TV 21%

g G uam
Toys
e a little less time
on the nternet ) 1+ being sedentary
on the weekends;
_ no difference
Readng oice N between gender

Books/Mags/Comics
or age

Doing Schoolwork 7%

Base: Tweens 7-12
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What do Parents think?

> 37%0 agree that their child does not get enough exercise
> 61%0 think there’s not enough gym time in school

Q. Please indicate whether you strongly agree, somewhat agree, somewhat disagree or
strongly disagree with each statement

There is not enough gym or
phys ed class time as part of 31%
the school curriculum

I don’t let my child play

outside ever without go!ult 19%
supervision
My child does not get enough
physical exercise 23%
}._r' l"”O'R.:-‘I' B Strongly agree O Somewhat agree
L RE o it |
— o Base: Mothers of Tweens 7-12

__#H-—:Jm i:‘.f-'l'-.l-"""" :|.||.-|:.-|
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and yet...
Parents Tend to Overestimate the
Activity Levels of Their Children

Q. Thinking of atypical week, please indicate the frequency your child spends participating in

each of the following activities.

Playing outdoors with
friends

Gym/physical activity
at school

Physical activities with

. 12%
family
Organized
of school

M Daily O 4-6 times a week @ 2-3 times a week O Once a week or less O Never

Base: Mothers of Tweens 7-12
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Tweens own Estimation of Their
Involvement in Sports/Activities

Q. How many of these are you involved in?

Sports teams at school
Sports teams outside 1% 8%
of school

Classes or lessons for
e 2% 11%
activities

@ Three or more O Two E One O None

Base: Tweens 7-12
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23%0 of kids think they need to lose weight

Q. How do you feel about your body shape and weight?

Skinny
18%

Need to lose

some
erslsg/ht Comfortable
() with my
weight
59%

Base: Tweens 7-12
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Big difference between “Low Activity” & “Very
Active” kids: Time Spent Playing Outside

Total Moderate/Low Active Very Active
Activity

Percentage of Free Time Spent on Regular Week Day:

Playing outside 21 14 22 26
Watching TV 20 24 19 18
Playing inside w/ toys 14 14 14 12
Doing schoolwork 12 13 12 11
Playing videogames 11 12 11 11
Reading 12 12 11 12
On the internet 11 12 10 10

Percentage of Free Time Spent on Regular Weekend Day:

Playing outside 24 16 25 30
Watching TV 21 24 21 18
Playing inside w/ toys 14 15 14 12
Doing schoolwork 7 7 7 7
Playing videogames 12 15 11 12
Reading 10 11 10 10
On the internet 11 12 11 12

Base: Tweens 7-12
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Tweens with low activity levels are more likely
to think they need to lose weight

Kids Body Image vs. Activity Level

160 1 O Comfortable with Weight O Need to Lose Weight
140 ~ 130
119

120 -
> 104
ie 98
£ 100 -

86
80
61
60 -
40 T T I
Low/Moderate Active Very Active
Activity

Base: Tweens 7-12 (body image) / Mothers of Tweens 7-12 (activity levels)
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INncreasing Activity Level of Tweens

Barriers to entry:

= Access to organized sports and activities seems to be limited
(Cost, organizational challenges, parents/kids time constraints are
the key issues)

= Parental safety concerns put constraints on outdoor playtime
(seen as a major difference from their generation)

= Change in how kids play
= TV time hasn’t increased over the past several years
= Has the Internet / Video Games displaced “active” play?

= Moms / Role models are predominantly inactive (see next section)
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Activity Level of Mothers is LOW

= Activity levels among mothers is quite low, with
43% doing nothing at all in terms of physical
activity.

= Only 20%0 of mothers can be considered active

= Activity is a major component of weight
maintenance in children and there is a relationship
between activity levels in mothers and their
children.

» Children of active mothers are more likely to be
active.

» Conversely, children of inactive mothers are inclined
to low activity levels.
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Only 20%06 of mothers can be considered “active”

e Besides
walking, the
majority of
mothers
interviewed

never

participate in
any of these

activities.

Q. In the past 7 days, how many times did you personally...?

Walk briskly

Participate in Sport
Work out in gym 2%9%
Jogging/Running

Fithess Class

B Daily O4-6timesaweek @2-3timesaweek OOnceaweekorless ©ONever

Base: Mothers of Tweens 7-12
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Mothers’ Activity Level Summary

Activity Level Summary — by Child’s Demographics

e Children Gender of Child Age of Child
WhO are Total Male Female 7-9 10-12
comfortable % % % % %
with their _
body image Active 20 20 19 21 18
are much .

i Low activity 37 37 37 39 35
less likely to
have inactive No activity 43 42 45 40 47
mothers.

Activity levels are measured by participation in activities such as jogging/running, working out,
fitness classes and sports.

Active: Participate in an activity 3 or more times a week
Low activity: Participate in an activity less than 3 times a week
No activity: Do not participate in any of these activities at any time.

Base: Mothers of Tweens 7-12
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¢The major
difference in
activity
levels among
mothers is
within
different
levels of
education.

) REPORT

Un

Iversity-educated mothers more likely

to be active

180 -

160 -

140 A

120 A

Index

80 -

60 -

40

20 A

100 -

B Some University O No University

135

109
90

Active Non-Active

Activity levels are measured by participation in activities such as jogging/running,
working out, fithess classes and sports.

Active: Participate in an activity 3 or more times a week
Low activity: Participate in an activity less than 3 times a week
No activity: Do not participate in any of these activities at any time.

Base: Mothers of Tweens 7-12

__ﬁ-—: ] i:.l.-.{lu-'-?-n} e

5 |:|.l1._r‘-
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Moms who are inactive are more likely to
have children with low activity levels

Kids Activity Level vs. Moms Activity Level

200 A

B Tween Low/Moderate Activity O Tween Very Active

180 -

156

160 -

140
140 -

120 -

Index

100 - 84

80 -

60 -

40
20 1 T

Mom Inactive Mom Active/Very Active

Base: Mothers of Tweens 7-12
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Kids with Active Moms are more likely to
be comfortable with their weight

Kids Body Image vs. MOM'’s Activity Level

160 1 O Comfortable with Weight O Need to Lose Weight
140 -
116
120 -
X 105 110
-8 100 A 91
89 85
80 -
60 -
40 T T |
No Activity Low Activity Active

Base: Tweens 7-12 (Tween body image) / Mothers of Tweens 7-12 (Mom'’s activity level)
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The Activity & Weight Connection - Summary

=  Importantly, mom’s activity level correlates with Kkids
activity levels

= If mother is active, kids are more likely to be active
and way less likely to be inactive

= If mother is inactive, kids are more likely to be
Inactive and much less likely to be active

= If mother is inactive, kids are more likely to have body
Image concerns
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Sources for Nutritional Information

Q: Where do you find out information about nutrition?

Food packages I -
Magazines | 51%
Television reports _47%
Child care websites [ 44%
Doctor/Doctor's office _40%
Newspapers _28%
Gove_:rnment _26%
publications
Product websites _25%

Base: Mothers of Tweens 7-12
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Disconnect with kids between awareness of
Nutritional Terms and the meaning of those terms

Q. Now | am going to ask you about a bunch of words that you may have heard of or
seen on packages or in TV commercials...

120 -

B Recognize % O Know What it Means %
100 {
93 o1 %
83
s0{ 4 78 78
% - 62
60 - 53 10
39
401
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19
20 18 13
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70%06 of Parents agree that “advertisers are
starting to be more careful about the
messages they send to children”

It is up to the parents to serve

as a filter for advertising
targeted at children

37%
| talk to my child about
advertising when we watch 48%
television together
Advertisers are starting to be 0
more careful about the messages 59%
that they send to children
e B Strongly agree O Somewhat agree
1—1.'5; ‘l .:‘- . L
Y \I)‘ REFORT
— T Base: Mothers of Tweens 7-12
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Who’s Responsible for Inappropriate

Children’

s Advertising?

Q. Suppose for a moment that you saw a commercial for a product on a channel aimed for children
that you thought was inappropriate. How responsible would you say each of the following is...?

Manufacturer

Parent

CRTC

TV channel

Federal
government

Provincial
government

Cable/Satellite
company

&)

WS
). REPORT

30%

26%

42%

42%

48%

49%

B Very responsible

43%

O Somewhat responsible

Base: Mothers of Tweens 7-12
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Who’s Primarily Responsible for
Inappropriate Children’s Advertising?

Q. Ultimately if you had to choose one, who would you say is primarily responsible?

Parent

Manufacturer

CRTC

TV channel

Federal
government

Provincial
government

Cable/Satellite
company

Base: Mothers of Tweens 7-12
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